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Maxim’s executive editor in an attempt to bring a more 
modern attitude to the aging magazine.49

Maxim: The Rebirth of Men’s Magazines.  The 
top men’s magazine is Maxim, which offers a blend of sex, 
sports, and humor. Launched in April 1997 as a spin-off of 
the British version, it has been highly influential, and 
Details, GQ, and Esquire have all mimicked its style. As of 

2013, Maxim had a monthly circulation 
of 2 million copies, enough to make 

it the thirty-first-largest circula-
tion magazine in the United 
States (see Table 5.2 for a list of 
the top ten magazines). As 
recently as 1998, it wasn’t even 
in the top 200. (For compari-
son, Men’s Health is the  

number-two men’s magazine, 
coming in at thirty-fifth on the 

circulation list.) If you measure 
magazine success by number of ad 

pages, however, the more fashion- and cur-
rent events–oriented GQ is at the top.50

Former editor Mark Golin, one of the few men to have 
been on the staff at Cosmopolitan, says that Maxim stands 
out among men’s magazines because it is not about a single 
topic, such as cars, clothes, or computers. Instead, it tries 
to meet the needs of the “inner guy.” “There’s a guy inside 
all men,” Golin told the New York Times, “and whether 
you’re pumping gas in Iowa or you’re working on Wall 
Street, you can’t ignore your inner guy.”51

The Times has referred to Maxim as “the Playboy of the 
1990s,” and its cleavage-laden covers and sexy humor would 
seem to support that label. Why the adolescent focus on 
women? Golin explained it this way: “I think if you are going 
to have a general-interest magazine for men, well—surprise, 
surprise, one of men’s general interests is women.”52

One reason magazines such as Maxim are so profitable 
is that they attract a great deal of fashion and gadget adver-
tising. They feature scantily clad women, reviews of elec-
tronics, entertainment, fashion, and humor. Moreover, 
they tend to feature “quick tidbits” of information rather 
than full-fledged articles.53

In Britain, Maxim and competitors FHM and Loaded 
have seen sharp declines in circulation in recent years, as 
have the weekly magazines for men, Zoo and Nuts. The 
weeklies feature the same raunchy sexual content but have 
more up-to-date humor and sports gossip.54 What has 
taken their place as the most popular men’s magazine? 
Men’s Health, which features articles on improving your 
diet, drinking less, and exercising more.55

Adventuring is another important area for men’s mag-
azines. Some men like to go looking for danger, and maga-
zine articles give readers a chance to do so—but safely. For 
example, an issue of Men’s Journal contained an article 
titled “Climb Mount Rainier: A Serious Mountaineering 
Challenge With Minimal Risk of Headline-Making Deaths. 
Call It Everest for Everyman.”56

The magazine industry has recently tapped men as a 
major new audience for service magazines such as Men’s 
Health and Men’s Journal. The editors of these magazines 
have been featured in gossip columns and are getting the 
kind of high-profile media attention that was formerly lim-
ited to the editors of leading women’s magazines such as 
Vogue and Harper’s Bazaar.57

Magazines and Modern Society
Magazines may not hold the dominant place in the media 
market today that they did in the late nineteenth and early 
twentieth centuries, but they are still a critical component 
of our culture. One reason magazines remain important is 
that they are able to reach narrow, specific communities 
with a slickly produced message. Among the major con-
troversies surrounding magazines today are the images of 
women they present, the blurring of editorial and advertis-
ing content, the level of reality in editorial content, and the 
appropriateness of material aimed at teenagers.

Magazine Circulation***

  1.	 AARP The Magazine 21,931,184*

  2.	 Game Informer 7,829,179**

  3.	 Better Homes and Gardens 7,624,505

  4.	 Reader’s Digest 5,241,484

  5.	 Good Housekeeping 4,396,795

  6.	 Family Circle 4,014,881

  7.	 National Geographic 4,001,937

  8.	 People 3,542,185

  9.	 Woman’s Day 3,394754

10.	 Time 3,301,056

Source: “Magazines by Circulation for Six Months, Ended June 30, 2013.” 
Advertising Age, adage.com/datacenter/datapopup.php?article_id=244466. 
Reprinted with permission from Advertising Age/American Demographics. 
© Crain Communications Inc., 2014.
*AARP The Magazine may be a bit of a surprise as the top magazine in the 
country, but as the magazine of AARP, it goes out to every member.
**Game Informer was the number-eleven magazine in 2008, with a 
circulation of 3,517,598.
***Sports Illustrated comes in at thirteen (3.1 million), Cosmopolitan at 
fourteen (3 million), O, The Oprah Magazine at eighteen (2.4 million), 
Maxim at thirty-one (2 million), Rolling Stone at fifty (1.5 million), and 
Playboy at fifty-nine (1.3 million).

Table 5.2  What Are the Top Ten Magazines?
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How do 

magazines appealing to 
men and women differ from 

each other? What do the articles in 
each tell you about the audiences? 
Are these magazines getting more  
alike or more different over time?  
What accounts for the change, or 

lack of it, in a magazine’s  
content over the years?

Web 5.9: Read more about magazines, media, and 
body image.


